PRESSURE TO MONETIZE

CHILDHOOD MILESTONES

WHY IT MATTERS

First steps, birthdays, starting school, losing teeth, puberty and other developmental milestones belong to a child's personal history.
When these experiences become valuable content, commercial pressure can encourage adults to publish moments that might otherwise

have remained private.

CHILD'S MILESTONE COMMERCIAL PRESSURE

EXPERIENCE THE MOMENT FIRST

Celebrate with the child before thinking about filming.

PROTECT PUBERTY AND DEVELOPMENT

Physical development and intimate changes deserve patrticularly strong
privacy.

INVOLVE OLDER CHILDREN IN THE DECISION

As children mature, they should have increasing control over what is
shared.

DON'T FORCE THE PERFECT REACTION

Children shouldn't have to recreate excitement because the camera
missed it.

LET CHILDREN OWN THEIR STORIES

They may eventually want to decide for themselves how important
milestones are shared.

BOTTOM LINE

PRIVACY FIRST

KEEP SOME MILESTONES COMPLETELY PRIVATE

Not every first belongs online.

DON'T TURN MILESTONES INTO CLICKBAIT

A child's development shouldn't become sensational marketing.

AVOID COMMERCIALIZING SENSITIVE MOMENTS

Sponsorship should not create pressure to expose experiences that
would otherwise remain private.

CREATE PRIVATE FAMILY ARCHIVES

Photographs and videos can preserve memories without publishing them
to strangers.

REMEMBER WHO THE MOMENT BELONGS TO

The child's experience matters more than the upload schedule.

A childhood milestone belongs to the child before it belongs to the channel, the sponsor or the
audience.
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